










From To 



Seven questions we ask ourselves at the start 

of a project 



Can you help people, rather than telling them what to do? 



What exactly do you want people to do? 



Do you understand your audience? 



Do you need to change the language? 



Is there a way to show that the desired behaviour is normal? 



How can you be in the right place at the right time? 



Are there partnerships you can use to amplify your impact? 



Putting it all together: 

Tackling gum litter with Wrigley 



From To 



From To 

? 



Only 18% claim to have ever dropped gum 

13% 

4% 

65% 

18% 
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Not applicable – I have never chewed gum before 

Don't know/ can't recall 

No, I haven't 

Yes, I have 

Source: YouGov Omnibus, 2,016 GB Adults, 13-14 October 2016 





PERSON BASED 

FIELDWORK 

• Journey tracking 

• Self  surveillance & wearable tech 

• Day long ethnographies 

‘ZONAL’ PLACE 

BASED FIELDWORK 

• Observation 

• Street interviews 

• Gum litter mapping 

4 LOCATIONS 

Southampton, Kettering, 

Doncaster, Islington  

METHODOLOGY 

• 160 hours of observation  

• 40+ ad hoc interviews 

• 16 day long ethnographic 

interviews  



MEET THE GUM LITTERERS 



MEET THE GUM LITTERERS 



FACTOR OVERVIEW 



PUBLIC TRANSPORT 

& TRAVEL  

NIGHTLIFE HOT 

SPOTS 

SHOPPING TRIPS 

 

FOOD ON THE GO 

 

CUT THROUGHS 

 

BIN JOURNEYS 

 



The good news 

 

• Most gum litterers don’t litter all their gum 

• Often some pro-social motivation involved in littering 

• Rationalise their behaviour in the light of the circumstance 

• Specific circumstances provide important opportunities to impact littering and 
offer rich potential for innovation 

 

Interventions that help people do the right thing more often  



Testing strategic 

communications 

approaches 

1 

Working with local 

partners to develop 

and test on street 

interventions 

2 

What we’re doing 



Partnering with 

local authorities to 

develop and test on 

street interventions 

2 

Make the solutions salient, not the problem: 

1. Tools/strategies to dispose correctly 

2. Show that responsible disposal is the norm 

 

Wrigley as an expert messenger 

1 

What we’re doing 



So far – Cardiff  2 



So far – Bristol 2 



So far – Islington 2 



Seven questions 

1. Can you help people, rather than telling them what to do? 

2. What exactly do you want people to do? 

3. Do you understand your audience? 

4. Do you need to change the language? 

5. Is there a way to show that the desired behaviour is 

normal? 

6. How can you be in the right place at the right time? 

7. Are there partnerships you can use to amplify your impact? 



Thank you 


